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Prologue

A message from the Lumbee Tribe passed down
through the generations

At one time there existed Native Americans who
lived in the midst of nature’ s harsh environment by
passing along oral histories as well as displays of
their way of life concerning their struggles and
wisdom to the next generation. Above all else, the
hand symbol painted on their faces was a testimony
to being the bravest of all warriors. Not only did this
symbolize strength of spirit but it also served to
incite inspiration in the warriors themselves.

‘Seek wisdom, not knowledse. Knowledse is
of the past. Wisdom is of the future.”

People have a tendency to be trapped in the past
in an effort to live comfortably. Unfortunately, this
can lead to people clinging only to their own
experience and knowledge by solely observing
facts that support their own claims and denying
anything that might go against their own
worldview. However, to survive in the current era of
change is to bring forth a new wisdom that will sow
the seeds of a more beneficial future.
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The idea of “conspicuous consumption”

is merely that

The department stores of Japan are frequently lined
with a wide array of goods and the supermarkets
display immaculate fruits and vegetables of an
almost endless variety. The prices for such goods
match their quality, but even so foreigners are still
surprised by the appearance, abundancy, and overall
guality available. For Japanese people this a rather
commonplace scene, but in reality it is rare to have a
country blessed with so many such material things.

We Japanese take pride in our thoroughness,
attention to detail, and general perfectionism. On the
other hand, are we not forgetting to ask ourselves
what is really necessary? The opening-day winning
bid for a tuna caught in Oma town, Aomori
prefecture reaches a record high price just because it
is first. Furthermore, the national media makes a
rather large deal about it. Likewise, the overall public
looks with admiration at the entertainers on
television introducing products and then attempts to
acquire them at nearly any cost and despite any
inconvenience. New communication tools like SNS
will only accelerate this type of phenomenon.

Looking at people living in European countries
(though, of course, this cannot be said for all) it
feels like their lifestyle is based more upon a spiritual
value instead of a material one. How is it that despite
not having the latest home appliances or being
drenched from head to toe in brand name goods they
seem to be the ones leading a more fulfilled life?
Most likely they are fully aware of their own sense of
value and only purchase what they believe is truly a
good product. They seem to be quite proud of this
way of life.

The reason you are able to buy such labor-intensive,
shiny, and unblemished fruits without inconvenience
is due to cultivation and strict shipping standards
that lack profitability. Rather, it is the desire to deliver
these high quality and trustworthy products to
consumers that takes precedence. However, whilst on
one side shoppers are tripped up by miniscule

differences in the sugar content of watermelons, on
the other side rampant economic problems and health
hazards for producers are neglected. Is this situation
justifiable? The same situation exists in the realm of
chrysanthemum cut flowers. The domestic
chrysanthemum cut flowers are grown with
painstaking care and as a result have a long length
and solid shape to the point some say they look less
like flowers and more like trees. Additionally, it is
considered a standard that “imported products have
more volume than domestic ones”. What is more is
that this standard is seen as the goal. The actual
usability of the flower, the vase life, and how well it
works with other flower materials always falls
secondary to a blind acceptance of the long-standing
rule we follow of simply being long and heavy is good.

It is definitely frightening to think about the harmful
effects such excessive standards and guality control
bring along with them. In the summer many growers
struggle with long hours fighting an uphill battle in a
sauna-like plastic greenhouse and sometimes cannot
make a single sale in a day. Every day is filled with
anxiety and dissatisfaction over low transaction
prices that can suddenly hit the market. Unlike some
years ago, the chance to immerse oneself in high unit
prices has undeniably been waning.

REFRESH YOUR MINDSET. The time is now to
re-examine everything including supply and demand
mismatches, illogical production, negative effects on
the environment and health, as well as the path from
production to consumption. It is absolutely vital to
change the way of thought and mindset concerning
these problems whilst keeping a very firm gaze
towards the future. We cannot lose sight of the path
we must move towards.
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Whatis

actually a good

cut mum?

Yoshiko :

Osamu :

Yoshiko :

Osamu :

Yoshiko :

Hey Osamu, | heard that you grow
chrysanthemums. What kind is considered
to be a good product?

First of all it has to look both sturdy and
heavy with a length of around 85-90 c¢cm. The
stem must be sufficiently hard and the shape
must look good from the side as well. The
leaves should be small but thick and dark
green. Leaves that stick upwards are
preferable. Of course, it is important to not
be damaged by insects or disease and to be
well preserved. Furthermore, other than these
specifications name recognition of the variety
and place of production play a role. Also,
neutral colors do not seem to sell very well.

Is that so. | actually like soft colors also
though. It seems like the condition for a
good cut mum involves lots of details. Do
you think the normal consumer is looking
for that much? | mean, | have never even
seen a cut mum that would meet all of those
qualities in a flower shop. Usually, | guess |
most often see packs of three cut mums at
supermarkets or home improvement stores.
The largest customer for cut mums are
currently funeral service-related. Since the
standards are based on market and
wholesale requirements we as growers really
have no choice but to follow them.

But, | hear with the recent increase in family
funerals the consumption of cut mums has
decreased in order to keep down costs and now
other flowers are beginning to be used.
Sometimes instead of any real cut mums at all
really good artificial ones are used.

Osamu :

Yoshiko :

Osamu :

Yoshiko :

Osamu :

Well, it seems cut mums have simply been
designated as a funeral flower, though I do
not think this is reasonable.

| suppose it is not bad for cut mums to be used
in funerals, but it is a problem that they are not
welcome in any other capacity.

It was probably just convenient to use mums
for funerals because they last so incredibly
long. However, | think it was truly decided
that the chrysanthemum completely equals a
funeral flower when it became labeled as the
flower of Buddha. It is really hard to break
free from this image. When introducing new
varieties to people in the industry there is
often conversation about whether or not
there are any replacements for the already
existing funeral flowers. In fact, it seems like
there are indeed many cases where people
can only deal with one another from this
kind of perspective.

Yes, even though out of all the cut flowers cut
mums should be at the top in terms of both
handling volume and amount when you look at
florist magazines the main flowers are roses and
carnations. So, why is the presence of the cut
mum so thin? In some of the flower shops
known to be on the trendier side of things there
are even cases where there is not even one cut
mum for sale. Western mums have such an
abundance of shapes and colors in addition to
lasting a really long time so | think they should
have more ways to be used. It would be nice if
they could be seen and utilized in a more
positive light.

Yeah. | think everyone has their own taste



“Growers are trained to think that
the burden of trade-off should be
shouldered by themselves. Under
such seemingly unavoidable
circumstances we have no choice
but to collectively move forward
together and weather the storm
courageously.”

Yoshiko :

Osamu :

Yoshiko :

and feelings, but if you showed the average
person a variety of different cut mums |
believe that their response would be very
positive. As for the traditional Japanese
flower arrangement style known as
‘ikebana” to foreigners, it would be nice to
make it a little more accessible as a way to
expand flower consumption. Even though
preserving tradition is important it is also
important to find a style that fits the current
times. Judo, which has traditionally been a
Japanese sport, became popular overseas
which led to competition becoming more
physically demanding. This is because up
until recently the smaller statured Japanese
had been at the mercy of what became a
sport of power rather than technique.
However, it seems that old Japanese style
judo has been revived and has accordingly
brought Japan back as the world leader of
judo through arduous repeated efforts.
What would be best to do from now on for the
cut mum market?

First of all, without being influenced by
other people and not being bound by set
standards, | believe that it is important to
cultivate and send out into the world what
we think is truly beautiful. Even if we are
told by others that a certain variety will not
sell and we end up tailoring the product to
their specifications in the end it might not
sell. From here on out, we must begin to use
our own insight to cut open a new path.
Well, Osamu, keep at it and do not give up!

+'J7 .~ CELICA
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Thoughts

on‘the future -
of the cut mum .mark

Unless we continue to put our efforts into changing
the consumer’ s image of chrysanthemums the
future of the cut mum market looks bleak. | do not
consider this point of view to be harsh.

The manner in which people think about funeral
services for the deceased is changing along with
the way such ceremonies are performed. An
increasingly difficult economy has forced recent
generations to become more aware of how they
spend their money and so the entire concept of
“family funeral” has shifted towards a more
budsget-friendly one. In other words, so long as the
presence of cut mums remains limited to the
shadows of funeral services the size of the cut
mum market will without doubt continue to wither.

;J

Flowers other than chrysanthemums have been
expediting this disadvantageous conundrum for
chrysanthemum growers. While we are certainly
concerned that other flowers have been beginning
to show themselves more and more in what has
always been considered the domain of the
chrysanthemum, it can also be seen as a onetime
chance for chrysanthemums. That is more
specifically, it is a chance to cast aside the image
of chrysanthemums being exclusively the flower of
Buddha. Flowers exist as a presence that bring
forth comfort and quality of life to people. In this
way, they make everyday life just a little more
special. Even when the days blend together and
rush by, the addition of just one flower allows you
to feel happiness. Along these lines flowers perform



a major role in seeking a fulfilled and spiritual life.
We think it would be a wonderful thing if
chrysanthemum cut flowers could also take a step
towards performing in this pivotal role as well.

For growers it is an unacceptable reality but the
truth is that the image of a chrysanthemum for the
vast majority is simply “If it is white and in bloom
then it amounts to little more than the Japanese
traditional doll with a white cotton ball used to
bless sunny days during the rainy season”. Above
all else the chrysanthemum has a great vase life
and it is blessed with a wide variety of shapes and
colors. On top of that, there should be no concern
about supply, for it is grown all throughout Japan
and has many growers with outstanding cultivation
skills and know-how. Statistically chrysanthemums
occupy the majority of the cut flower market, yet

’ A
77ZER~ ALAMOS

their presence as a daily flower is in no way
proportionate with their production. The fact that
its uses are so limited to Buddhism is very
disheartening.

We have been advocating the necessity of
disassociating chrysanthemums from their
Buddhist image for many years. Perhaps it goes
without saying that this endeavor has not yet been
made a reality and we cannot help but feel we lack
sufficient power to make it one. That being said,
we have every intention of continuing from here on
out in a positive manner without giving up. In this
vein, | dare to share what we consider to be the
problems facing us.

14
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what will and will not sell

The Japanese standard type disbud cut mum does
not sell as it did before and is inferior as far as
productivity goes. The Japanese standard type cut
mum called "Ringiku” and the Japanese santini
called “Kogiku™ are classified as traditional Japanese
chrysanthemums. Amongst the overall
chrysanthemum market the production of these,
especially Ringiku are profoundly large and account
for over half the entire market.

Firstly, growers of Ringiku should realize that under
the current situation they must adjust production
amounts. In order to seek new opportunities for
success it is of absolute necessity that skilled
growers of Ringiku shift towards the production of
western chrysanthemums to take a part in market
development.

Many cut mum growers and other stakeholders in the
market fear that the mass production of western
mums will lead to sharp price drops due to a
disruption in supply and demand. However, this is
based on the notion that western mums are also

considered the flower of Buddha. If such limitations
are applied there can be no expectation for increased
consumption. Yet as far as this problem goes, it is
important to recognize that the perception of cut
mums between those in the industry and the
perception of those purchasing them is not in
alignment. After all, really how many consumers are
there that insist no matter what using Ringiku for
funeral ceremonies.

As a result of forcing Ringiku between funerals and
inscriptions consumers lose freedom of choice. In the
end this has resulted into making Ringiku into the
image of being the flower of Buddha. And so, the
western mum has fallen into this same category and
is also stuck with this image. It is very likely that as
long as this situation persists western mums will
collapse along with Ringiku. In other words, problems
surrounding production of Ringiku are most certainly
problems that are also connected to us.
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Our view concerning plant height (the length of cut
flowers) is that long is not necessarily bad. Rather,
it is that it is not important for all to have the same
length and/or maximum length. From a common
sense point of view, lengthier flowers should fulfill
weight requirements and if it is actually necessary
to be extremely long then a special length
requirement should be considered as a
custom-made product and be priced accordingly. Of
course, it would be a great system if there were no
issues concerning production and distribution costs
but the reality with wholesalers is not the case. Due
to recent changes in climate, cultivation conditions
are stricter in the summer then they have ever been
and the vigorous flower growth can result in
unwieldy flowers. On the other hand, winter
production costs more in the shape of heating costs
which puts financial pressure on growers. Is not the
reduction of waste and the maximization of profit
the cornerstone of basic economics?

As far as weight is concerned, the idea that heavier
is better is a flawed one. It is a fundamental
mistake that the quality and value of a flower
should be determined by weight. Not only does this
standard limit the usefulness of cut mums, it also
narrows the scope of business. Being transient and
delicate is an idea as old as flowers have been
valued. Chrysanthemums should be no exception to

The malady

this. This can be seen in almost any flower
arrangement. For example, when making a flower
arrangement if the overall balance is off and all
flowers assert themselves too much then the end
result is not a good one. In order to truly make the
best use of each and every variety flexibility is
necessary when considering flower specifications.

By the way, for fruits and vegetables it is possible
for the producer to speak directly with the
consumer, the wholesalers, and thus the overall
market and consider what is to be good or bad. In
fact, the producer himself or herself often offers
input as a consumer as well. Of course, at the end
of the day it is the consumer opinion that is most
important and makes the final decision, but in the
case of such products it is possible to make a sale
based on having a somewhat distorted product as
long as it is fresh. That kind of disparity is offset
by the price. However, this is most definitely not the
case with the cut flower market. Quite rather, cut
flower growers grow cut mums based upon the
opinions of the market and wholesalers. In general,
consumers do not specify about stem thickness or
other specifications at florist shops and do not
complain about flowers for funeral services. This all
goes to say that no choice is given to consumers
since stakeholders in production and sales are the
ones making all of these decisions solely based



upon their convenience.

As another example of the necessity of consumer
opinions, there are often many bundled flowers
being sold that for some mysterious reason are not
sold in the markets. Furthermore, many of these
flowers are deemed as unsellable in such markets
and are often not weighed before being bundled
with a length as short as even 60 centimeters.
However, with an emphasis on the freshness,
colors, and overall balance the products liked by
the consumers are sold. Ones that are not as well
liked remain unsold till the very end. Repeat
customers come back to check the freshness of the
flowers, the names of the growers that produce
them, and come back to buy such products. This
goes to say that a product not enjoyed by the
consumer will not be a long-time hit no matter what
is considered to be the opinion of the market. Once
again, in this way it is ultimately up to the
consumer to make the determination of good or
bad and prove or disprove market expectations.
Accordingly, those that are in the position to think
and judsge selection criteria take into account a
more diverse perspective and have a better sense
of drawing out the best of the flowers themselves.
On this point, the growers themselves should have
stronger ideas and capabilities to grow what they
decide and not simply listen to a third party.
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Avoid obsessing
over variety names

Are we not misleading ourselves?

It will hinder, not increase, economic efficiency for
growers if existing varieties are overly obsessed over.
Or to put it another way, stakeholders in the industry
need to understand that changes in standards come
along with changes in product type.

For example, to drop distribution costs and reduce the
amount of waste generated during processing the
shipping standard length is shortened. Yet, as long as
only the same variety is chosen it is most likely that
growers will also choose traditional growing methods.
The reason for this is that simply shortening plant
height will merely result in poor flowers with
insufficient volume. As a result of this, all of the
advantages go to distribution and processing without
likely being shared with the growers themselves.

This is the approach for cutting, processing, and
distributing performed most commonly for Japanese
standard type mums (Ringiku). This approach
referred to as “short stems high yields” indeed has
merit, but the merit passed along to the grower is
simply too small. Even we as a breeder will without
doubt strive to meet the necessary marketability and
productivity, but at the same time we request that
auctions, wholesalers, and retailers respond more
flexibly and are not always so particular about the
variety.
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Widen the scales of
beauty

After all, there is no absolute standard for beauty or
what is best for any given person for everyone has
different tastes. It is up to those on the flower supply
side to make great effort to meet the demands of such
diversity.

For example, even if a splitting shape of
chrysanthemum is mentioned, if the ones using it are
pleased then that should be that. Growers pay special
attention to select varieties that are hard to have
splitting problems and perhaps even more attention
during cultivation to prevent this phenomenon. It is
not necessary to explain the term splitting and
vegetative growth to anyone growing
chrysanthemums for the cut flower market. However,
for some of those reading this it may very well be a
foreign term so we will explain it briefly below.

When asked about chrysanthemums most people
would think of cultivation by lighting. Some
mistakenly think that the lighting is used to make the
flowers bloom, yet in reality the opposite is true.
Lighting is used and adjusted appropriately as a
means to prevent blooming. It secures the proper
plant height and in fact only when lighting is complete
can a magnificent flower come to bloom.

However, due to various different characteristics
specific to each variety there can be times where the
flower unfortunately branches out at the top
(splitting). This “branched out” state is known as
“splitting” by growers. Since this is treated as not a
standard product, growers despise it and do
everything within their power to avoid such “splitting”.

All this goes to say that a chrysanthemum considered
as “splitting” is not likely to be a welcome product for
a florist who requires straight flowers for funeral
services. However, this inconvenience is not always
the case for arrangements and bouquets. Depending
on how it is used these thin and supple, yet
voluminous, “splitting” flowers could become quite
useful. It is highly unlikely that the average consumer
would concern themselves over the good or bad of a
“splitting” flower formation. What truly matters is
personal preference and whether or not the color and
shape are to the liking of the consumer or if it fits in
the intended arrangement well with other materials
used.
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of waste

In Japan, to ship chrysanthemum cut flowers at 85
cm the grower will usually grow to about 120 cm.
This is because as the stem thickens and the leaves
get heavier it creates a weightier feeling flower. So,
let us think here about how much waste this case
would generate.

First, during the production stage there is 35 ¢cm of
waste per stem. Additionally, there are also residues
that are created when processing cut flowers.
Depending on where and how the flower is used the
length actually varies. In some cases it is 20 cm, well,
even it can be 10 cm, but just for the sake of
convenience let us say that an 85 ¢m stem is cut into
a 60 cm stem and so there is 25 more cm of waste
per stem.

And so, there is 35 cm at the production stage, with
an additional 25 cm at the processing stage which
means about 60 cm per cut mum becomes waste.
When this is converted into a weight it is about 30 g,
but when this weight is applied to the annual sales
of cut mums in Japan, which is around 1.5 billion,
then we are looking at 45,000 tons which is the
equivalent of 470,000 nf in terms of volume. To put it
another way it is actually the equivalent of about 10
million standard 120 size (width + depth + height =
120cm) cardboard boxes often used for courier
services.

According to our calculations, disposal cost for this
amount of waste is about 3.6 billion JPY (calculated
with a cost of 80,000 JPY per ton). Of course, waste
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The whereabouts of 45,000 tons
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is not limited to mere disposal costs. The reason is
that even this waste takes much time and money
during the production process. Actually, like in this
example, if 35 ¢cm of a 120 ¢cm chrysanthemum
becomes waste then that translates to a loss in cost
of about 10 JPY per stem during production. And so,
if a grower produces about 300,000 stems a year
then he or she is essentially growing 3 million JPY a
year of what only becomes garbasge. If these same
figures are applied to the amount of domestic cut
mum flowers annually it becomes 15 billion JPY of
annual waste.

By the way, the Netherlands has a thriving flower
production and the standard for a chrysanthemum
cut flower is 75 cm, but in principle they are not
allowed to grow more than 80 cm in cultivation. This
is due to larger scale production per grower in
combination with advancements in mechanization
and robot technology to aid the business. Of course
there is little waste produced because the flowers are
cut so close to the ground not much stem remains.

The benefits of avoiding wasteful production and
having more efficient production are not limited to
the economic efficiency of the grower, for they also
help reduce harmful environmental impact. Both
Japan and the Netherlands have limited land
available for agriculture, but the Netherlands comes
out on top in terms of pursuit of efficient and
rational methods. And so, It must be said, though it
may be slightly hard to accept, but there are many
things we should learn from them.
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Reducing the use of

pesticides

The price to pay for an unnecessary appearance and impracticality equates to

massive amounts of pesticides

Japanese people are skeptical of imported agricultural
products and are steadfast in the belief that their own
agricultural products are safer. Yet the reality is that
Japan is one of the countries that uses the most
pesticides. According to the FAO (Food and
Agriculture Organization of the United Nations)
pesticide use was highest in China, followed by the
United States, Argentina, Brazil, France, Spain and
then Japan comes in at ninth place. However, when
comparing the land used for agriculture other
countries are many orders of magnitude larger than
Japan. For example, agricultural land in China is
about 527 million hectares, which is more than 100
times that of Japan. In this comparison of pesticide
used per unit area in each country it is disheartening
to find Japan at number 4 with 23.5 tons of pesticides

1.9°& China

2. 7 XUHERE USA

3. 7IEVFY Argentina
4.75I)b Brazil

5. 72X France

6.2~ Spain |
7487 Italy N |
8.:JL3 Turkey -
9.84 Japan B 104.497(®
10.5-"Y Germany -
0 500.000

used per 1,000 hectares. By the way, the United
States with the second largest amount of pesticide
use comes in at 82nd for usage per unit area which is
about one-twentieth that of Japan. Meanwhile, the
Netherlands is 17th, which is around half that of
Japan. (China is ranked number one but has been
omitted here due to the low credibility of its data).
1,000 hectares may be too large a number to imagine
on the spot, but another way of putting it is that
around 17 kg of pesticides are used on land the size
of a standard soccer field (68 m x 105 m = 7,140 m?).
Keep in mind that this is the amount before dilution
and standard dilution is about 1,000 times before
usage and so the ending result is about 17,000 L
sprayed per soccer field.

BE{FHAE Pesticide use

1,000,000 1,500,000 2,000,000(D)

Source : FAO. 2017. FAOSTAT. Online statical database.
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Of course the less pesticides used the better, but the
reality is that it is an extremely difficult endeavor to
maintain proper management without them. We cannot
turn a blind eye to the fact that growers are showered
to the brim with pesticides and agricultural items riddled
with these same pesticides line the shelves of stores
everywhere. In the case of cut mum production they are
more vulnerable to disease and insects because they
are grown so long and heavy so the amount of
pesticides needed inevitably increases. Additionally, in
order to thicken the stem and improve the guality of the
leaves continual and repeated work is performed to
either increase or suppress the height with the use of
PGR (plant growth regulator). It is truly a strange story.
In summer with temperatures in the usual greenhouse
over 40 degrees Celsius the majority of growers can be
seen wearing a heavy body length poncho flooded with
sweat whilst spraying pesticides. From the perspective
of those not engaged in agricultural activities, should
we not change this kind of current situation that results
in such unreasonably arduous labor?
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Biological pest control. This is a mechanism in which,
for instance, insect-eating mites are used to exterminate
plant-eating mites. Since last year we have worked on
utilizing this type of biological pest control and were
able to both reduce the amount of pesticides we used
and lessen the physical toll of our work. In the

Netherlands biological pest control is commonly utilized
in the cultivation of flowers as it is in some agricultural
products in Japan like strawberries and melons. To this
point we firmly encourage chrysanthemum growers to
also incorporate biological pest control into their
production methods.

FUHTIEZ Phytoseiulus persimilis
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will the problems with
ment the future is
Is that the flower
t hard by Covid-19. |
ch further the already
economy will continue to decline.

it could also be said that the skies
g the flower industry did not bode well
ge before this explosive infection hit. The
lives of people have become consumed by lust for
material wealth and this has led to a life centered
on things like games and smartphones. There
seems to be little to no room left to foster a sense
of spiritual wealth in the form of things like flowers
in the face of this materialism. Of course, we must
spect that each and every person has their own
: yought, but at the same time we wish to
ontinue to live in a society where many people
’imﬁcal mind in regards to these problems

J g 101 1al point, the impact of

- Covid-19 is expected to be a long lasting one
and after it is officially contained the government
is proposing a “new lifestyle”, though for now we
are being calle ontinue current measures.
However, nstantly seeking freedom
anditry constrained situations.
Whilst it ntion to state that people
should ab 0ing out or attending group
functions, We offer the thought that one should
first take a deep look and reconsider oneself,
F ~and as a result realize that reducing unnecessary

outings and group functions could possibly be
appropriate after all. We sincerely hope that as
the importance of family life and the guality of life
with family becomes more emphasized the value

itable answer that fits the times.

of having flowers in the home will also increase. If
S0, it is also possible to think that this critical
situation has also bestowed upon us all an
opportunity to reconsider what truly matters to us
and how we truly intend to live. In doing so, we
might be able to become a little more positive. In
Japan the Flower Promotions Act was enacted in
2014 and we would appreciate it if the government
understood the true significance of increasing
demand for flowers as a means of enriching the
spiritual life of the people from a long-term
perspective and accordingly take measures that
only the government is capable of.

In any case, it is clear that if the flower industry as
a whole does not take action then it is impossible
to fathom a bright future for the industry. We are a
company whose specialty is the development of
chrysanthemums and naturally we work for
commercial purposes. On the other hand, we ask
ourselves what can we return and contribute to
society. Similarly, we are always asking ourselves
what kind of varieties should be developed and
how they can be distributed in order to create
common values for both this society as well as
stakeholders such as producers, markets,
wholesalers, and florists. If anyone agrees with the
topics discussed thus far there is no reason for us
to not work side by side. We firmly believe that
each and every member of this industry needs to
bravely confront without fear this need for change
by rethinking what was until now considered
common sense as well as some core beliefs in order
for this industry to be able to achieve sustainable
development. Of course, as the Lumbee Tribe has
taught us, this should be done by seeking wisdom,
not knowledge.
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